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Five Decisive Elements of the Development Level of Digital Economy
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7—Digita| Infrastructure

Index

+ Quantity, quality and price

of equipment

+ Popularity of internet and
mobile terminal, speed of
internet, mobile data and
the consuming ability of

mobile terminal
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Z-Digital Science Research

Index

« Quality and Quantity of ICT

research

« Number of ICT patent and
index of high-quoted thesis
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3—Digital Consumer

Index
- Digital Technology of

Consumer Permeability level
« Popularity rate of Social
network, online shopping,

mobile payment
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4—Digita| Industry

Ecological Index

« Digital level of the industry
» New technology application

level of companies, number of

unicorn enterprises,
proportion of digital industry
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5—Digita| Public Service
Index
- Digital technology using

level of government

- Popularity rate of E-

government service
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1,Build technology industry highland, lead by innovation and embrace the global market
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The USA represents the evolution route of digital

economic of high-income countries.

2016 EE A TERETFIE JRASEWHERIKEN0(Z Facebook BiEFF G EIKA
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Proportion of American Average Growth Time of Proportion of Facebook
Artificial Intelligent Patent USD 1 Billion Valuation MAU of the global

of the world in 2016 Unicorn Enterprise population
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2, Launch digitalized consumption with the dividend from the digital consumers.
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China, India, Indonesia, Brazil represent the evolution route of digital

economic of middle & low income countries.

= USA - fEChina
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Time taken user permeability reaching 50% in USA and China market (Year)
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e 3,5€ize the future opportunity and follow the transformation of digitalization
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Digital economy sprouts in countries and areas of Africa and South Asia.
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A choice influencing the future 30 years
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